


ÅTobacco use remains the leading cause of  preventable death and disease in 

Washington state.

Å9 out of  10 smokers started by age 18.

ÅNicotine exposure during youth and young adulthood can adversely affect brain 

development. These effects can be long-lasting, and include lower impulse control and 

mood disorders.

ÅNicotine can òprimeó young brains for addiction.



E-cigarette companies are being bought out by òBig Tobaccoó
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$7.3 Billion
Spent in 2017 on cigarette and smokeless tobacco marketing at the point of  sale ($1M/hour)

Smokeless Tobacco Cigarettes

Tobacco Industry Marketing Expenditures

Federal Trade Commission Smokeless Tobacco Report for 2017. Washington, D.C. 2019

Federal Trade Commission Cigarette Report for 2017. Washington, D.C. 2019
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ÅKids are frequent convenience 

store shoppers

ÅConvenience stores have more 

tobacco marketing materials 

than other store types

ÅExposure to in-store marketing 

linked to tobacco use initiation



Current Smoker

Cigarette displays cue cravings



Trying to Quit

Cigarette displays prompt impulse purchases 



Reitzel, et al., 2010, American Journal of Public Health



Retailer density near schools linked 
higher smoking rates

Henriksen, et al., 2008: Preventive Medicine
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Tobacco and vapor products may look similar to candy or gum. This makes them 

appear less harmful and more attractive to kids and teens



Large, prominent displays of  tobacco products. Studies show that youth are more likely to try tobacco products 

after being exposed to Power Wall displays. These displays also make it harder for people trying to quit. 



Tobacco/Vapor products or ads near 

childrenõs items or ads for childrenõs items

Tobacco ads next to candy 

ads and ice cream

Tobacco products near 

candy
Tobacco ads near toys



Tobacco or Vapor products or ads displayed on 

countertop or below counter level



Flavored Products


