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Why 1t Matters

A Tobacco use remains the leading cause of preventable death and disease in
Washington state.

A 9 out of 10 smokers started by age 18.
A Nicotine exposure during youth and young adulthood can adversely affect brain
development. These effects can be loia@sting, and include lower impulse control and

mood disorders.

ANi cotine can Oprimedé young brains for addi



Why it Matters

Eci garette companies are being bol
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What can communities do?




Standardized Tobacco Assessments for Retail
Settings (STARS)
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Tobacco Industry Marketing Expenditures
$7.3 Billion

Spent in 2017 on cigarette and smokeless tobacco marketing at the poinsale ($1M/hour)
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Federal Trade Commission Smokeless Tobacco ReporMiash@igton, D.C. 2019
Federal Trade Commission Cigarette Report fonn2@hmgton, D.C. 2019



Three Main Customer Targets

Never Smoker Current Smoker Trying to Quit
(Youth)



Never Smoker (Youth)

A Kids are frequentconvenience
store shoppers

A Convenience storefiave more
tobacco marketing materials
than other storetypes

A Exposure to instore marketing =
linked to tobacco use initiation



Current Smoker

Cigarette displays cue cravings



Trying to Quit
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Cigarette displays prompt impulse purchases



Close proximity associated with less long
term quit success

Reitzel, et al., 2010, American Journal of Public Health



Retaller density near schools linked
higher smoking rates

NO RETAILERS LOW DENSITY HIGH DENSITY
(n=45) (1-5) (n=43) (>5) (n=47)
SCHOOL E E SCHOOL E E SCHOOL

11.9% 13.6% 15.1%
prevalence prevalence prevalence

Henriksen et al., 2008:Preventive Medicine



What can communities do?




Refer exclusively to tobacco
cigarettes (does not include
electronic cigarettes)

Cigarettes may be menthol
cigarettes or non-menthol

Cigarettes




Menthol cigarettes

- Menthol is the only flavored ==
cigarette permitted by : | g PALLMALL
federal law :7:_:7., = |

- Typically green packs but S ~ Marl mf =

may come in other colors

- Menthol masks harshness of
cigarettes and makes
smoking initiation easier
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Smokeless Tobacco (chew, snuff, dip or snus
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Cigarillos/Little Cigars

- Tobacco wrapped 1in a
tobacco leaf (or a brown
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size of a cigarette

Smaller than a large cigar

- May be sold individually, a
few 1n a pack, or in a pack
of 20 or more that looks
like a cigarette pack




- Battery-powered

- Can be disposable or

- E-cigs, vapes, vape

Electronic Cigarettes or Vapor Products

devices that produce
aerosol
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refillable

pods, vape pens,
mods, etc.




Marketing “Tricks”

&
WARNING: Deliberately designed to hook kids into smoking.



I.ook-alike Products

= !
WARNING: This producy A
isnota sgle alternative 14

Tobacco and vapor products may look similar to candy or gum. This makes them
appear less harmful and more attractive to kids and teens



Tobacco Power Wall
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Large, prominent displays of tobacco products. Studies show that youth are more likely to try tobacco products
after being exposed to Power Wall displays. These displays also make it harder for people trying to quit.



Tobacco/Vapor products or ads near
chi |l drendos 1 tems or

o [STATE MINIMUM

Tobacco ads next to candy Tobacco products near Tobacco ads near toys
ads and ice cream candy




Tobacco or Vapor products or ads displayed on
countertop or below counter level

® Look on door, near counter and
around store entrance

& Products on counter or below
counter level are in direct eyesight
of young children




Flavored Products

Flavored products are appealing to youth. The majority of youth who start smoking or vaping
start with flavored products.



