


• Tobacco use remains the leading cause of  preventable death and disease in 

Washington state.

• 9 out of  10 smokers started by age 18.

• Nicotine exposure during youth and young adulthood can adversely affect brain 

development. These effects can be long-lasting, and include lower impulse control and 

mood disorders.

• Nicotine can “prime” young brains for addiction.



E-cigarette companies are being bought out by “Big Tobacco”
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$7.3 Billion
Spent in 2017 on cigarette and smokeless tobacco marketing at the point of  sale ($1M/hour)

Smokeless Tobacco Cigarettes

Tobacco Industry Marketing Expenditures

Federal Trade Commission Smokeless Tobacco Report for 2017. Washington, D.C. 2019

Federal Trade Commission Cigarette Report for 2017. Washington, D.C. 2019
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• Kids are frequent convenience 

store shoppers

• Convenience stores have more 

tobacco marketing materials 

than other store types

• Exposure to in-store marketing 

linked to tobacco use initiation



Current Smoker

Cigarette displays cue cravings



Trying to Quit

Cigarette displays prompt impulse purchases 



Reitzel, et al., 2010, American Journal of Public Health



Retailer density near schools linked 
higher smoking rates

Henriksen, et al., 2008: Preventive Medicine
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Tobacco and vapor products may look similar to candy or gum. This makes them 

appear less harmful and more attractive to kids and teens



Large, prominent displays of  tobacco products. Studies show that youth are more likely to try tobacco products 

after being exposed to Power Wall displays. These displays also make it harder for people trying to quit. 



Tobacco/Vapor products or ads near 

children’s items or ads for children’s items

Tobacco ads next to candy 

ads and ice cream

Tobacco products near 

candy
Tobacco ads near toys



Tobacco or Vapor products or ads displayed on 

countertop or below counter level



Flavored Products



• Intended to sell products

• Branded (name or logo) 

• Displayed as a sign, poster, 

banner or neon light 

– With or without price 

• Printed, not hand-written
– Can have hand-written price 

information



• Signs or package labels that indicate sale (cents or dollar-off), discount, time-limited or trial offer

Special price: Indicated by terms such as “special value”, 
“discount”, “cents off”, “on sale”, “reduced price”, or 

“limited time offer”

Multi-pack discount: An offer to purchase more than one 
item that results in a lower price (e.g., buy-one-get-one 
free, get 5 free when you buy 3, pay $__ when you buy 

more than one)





Tobacco or Vapor products or ads displayed on 
countertop or below counter level



Countertobacco.org

https://countertobacco.org/


Tobacco Vapor 21 (TV21)

April 2019 - Washington became the 10th state to adopt a statewide Tobacco 21 

policy (effective January 1, 2020).



• Brain development is not complete until the 

20’s, and teen’s developing brains are more 

susceptible to the effects of   nicotine and 

addiction

• Teens are specifically targeted by the tobacco 

industry, and most smokers start in their teens

• Helps keep tobacco products out of  High 

School classmates who can purchase legally (a 

primary source of  tobacco products for 

underage smokers are their 18 to 20 year old 

peers)





Licensing and Density

• Prohibit tobacco sales near schools or youth-serving organizations

• Prohibit tobacco sales in certain types of  retailers (pharmacies, etc.)

• Limit total number of  retail licenses in a specific area (around schools)

Advertising

• Limit placement of  ads at certain store locations (near children’s items, candy, etc.

• Limit placement of  outdoor ads

• Establish advertisement restrictions (e.g. only 15% of  window space)

Product Placement

• Restrict number of  products that can be displayed

• Ban product displays (require products to be stored out of  view)

Products

• Ban flavored products (cigarillos, little cigars)


