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• Vaping now and then

• Tobacco use remains the leading cause of  preventable death and disease in 

Washington state.

• 9 out of  10 smokers started by age 18.

• Nicotine exposure during youth and young adulthood can adversely affect brain 

development. These effects can be long-lasting, and include lower impulse control and 

mood disorders.

• Nicotine can “prime” young brains for addiction.







2008 2010 2012 2014 2016 2018

Cigarettes 14% 13% 10% 8% 6% 5%

Smokeless Tobacco 7% 6% 5% 4% 3% 2%

Vapor Products 18% 13% 21%
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TOBACCO USE E-CIGARETTE USE (VAPING) NON-USE

2018 HYS

Depression Symptoms Marijuana Use Alcohol Use Contemplated Suicide









Combustible 

Cigarettes

Low-dose E-Cigarettes 

or Liquid

High-dose E-

Cigarettes or Liquid

12mg nicotine/cig 6 mg/mL 36 mg/mL

240mg nicotine/pack 

(20 cigarettes/pack)

90 mg nicotine/bottle 540mg nicotine/bottle





Nicotine Strength

Amount Equivalent 

1 pack cigarettes 20 cigarettes

(contains 8-12mg per 

cigarette, but only 1mg 

inhaled)

1 JUULpod 0.7 mL pod

"5% nicotine by volume"

1 PHIX pod 1.5 mL pod

"5% nicotine by volume"

1 Suorin pod 2 mL cartridge

"5.4% nicotine by volume "

NOTE: ALL SALT-BASED E-JUICE/LIQUID CONTAINS NICOTINE! 



Mood and 
appetite 

suppressant

Heightened 
Attention

Influences 
Stages of  

Sleep

Dopamine 
Release 

(Pleasure)

Decreased 
Fatigue

Decreased

Anxiety

Reduced 
Pain

Improved 
Cognitive 
Function



Depression Inattentive Insomnia

Boredom 
and 

Dysphoria
Fatigue

Anxiety
Increased 

Pain 
Sensitivity

Worsen 
Cognitive 
Function



• Headache

• Dizziness

• Nausea

• Confusion

• Weakness

• Increased Heart-rate

• Difficulty Breathing

• Collapse

• Seizures or Convulsions

• Loss of  Consciousness

• Coma

WA Poison Center: (800)222-1222



















Tobacco and vapor products may look similar to candy or gum. This makes them 

appear less harmful and more attractive to kids and teens



Large, prominent displays of  tobacco products. Studies show that youth are more likely to try tobacco products 

after being exposed to Power Wall displays. These displays also make it harder for people trying to quit. 



Tobacco/Vapor products or ads near 

children’s items or ads for children’s items

Tobacco ads next to candy 

ads and ice cream

Tobacco products near 

candy
Tobacco ads near toys



Tobacco or Vapor products or ads displayed on 

countertop or below counter level



Flavored Products



• Intended to sell products

• Branded (name or logo) 

• Displayed as a sign, poster, 

banner or neon light 

– With or without price 

• Printed, not hand-written
– Can have hand-written price 

information



• Signs or package labels that indicate sale (cents or dollar-off), discount, time-limited or trial offer

Special price: Indicated by terms such as “special value”, 
“discount”, “cents off”, “on sale”, “reduced price”, or 

“limited time offer”

Multi-pack discount: An offer to purchase more than one 
item that results in a lower price (e.g., buy-one-get-one 
free, get 5 free when you buy 3, pay $__ when you buy 

more than one)





Tobacco or Vapor products or ads displayed on 
countertop or below counter level



Countertobacco.org

https://countertobacco.org/


Tobacco Vapor 21 (TV21)

April 2019

Washington became the 

10th state to adopt a 

statewide Tobacco 21 

policy (effective January 

1, 2020).



• Eliminates social access through High 

School classmates who can purchase 

legally

• The primary source of  tobacco 

products for underage smokers are their 

18 to 10 year old peers


