
Washington State 
Opioid Prevention Campaign



This workshop will walk through:

• all campaign assets available for partner use (and 
what is new)

• media relations tips for engaging in media interviews 
and localizing messaging for media inquiries

• tips for running public service announcements in 
your local media.

OPIOID PREVENTION CAMPAIGNS:
HOW TO MAXIMIZE EACH IN YOUR COMMUNITY.



Established in 
Spokane, WA 

in 1996

Integrated – PR, 
advertising, branding, 

research, digital

Team of 30 –
strategists + creatives 

20 years of experience 
working on statewide 
public education and 

behavior change 
campaigns

ABOUT DH.



Starts with One empowerment-based prevention campaign:

• Focus: Inform and educate about the dangers of prescription drug misuse and 
abuse.

Take Back public education campaign: 

• Focus: Importance of safe disposal of opioids, how to safely dispose of 
opioids, where to find permanent drop box locations

Tribal opioid prevention campaign:

• Focus: Specific asset development for tribal communities in Washington state

OVERVIEW OF CAMPAIGNS.



STARTS WITH ONE: CAMPAIGN GOALS & AUDIENCES.

• The goals of this campaign plan are to:
• Inform and educate about the dangers of prescription drug misuse and abuse.

• Increase awareness of safe storage, use, and disposal practices.

• Increase awareness of how to respond to an opioid overdose.

• Campaign audiences in Washington state:
• Young adults

• Parents of young adults

• Older adults (65+)



STARTS WITH ONE.

• It all begins with just one step. One act of courage. One honest 
conversation. When it comes to preventing opioid misuse, the one 
who can make a difference is you.



STARTS WITH ONE – CREATIVE ASSETS.



ASSETS AVAILABLE TO YOU
• Partner toolkit

• Fact sheet
• Rack cards
• Posters
• Print ads
• Social media toolkit
• Billboards 
• Transit ads
• Radio spots
• TV spots
• Digital ads
• Presentation-in-a-box
• Stickers and magnets
• Provider toolkits





NEW ADDITIONS TO TOOLKIT & STRATEGY

• More translated materials (in progress)

• Parent toolkit for tips on starting conversations (in progress)

• DIY Videos (in progress)

• Opioids 101 (in progress)

• Year Three Paid Media Campaign: Targeted Videos for each Audience
• Young Adults

• Parents of Young Adults

• Older Adults



TRIBAL CAMPAIGN 

The objectives of this campaign included raising awareness of the 
following:

• Dangers of opioid misuse and abuse

• Safe storage, safe use and safe disposal practices in Tribal communities

• How to respond to an opioid overdose in the context of Tribal governments

• Treatment options for Opioid Use Disorders, included Medication-Assisted 
Treatment, and how to access treatment





http://watribalopioidsolutions.com

http://watribalopioidsolutions.com/


If you would like any of these resources, please reach out to Melissa 
Thoemke, Behavioral Health Communications Manager

at Washington State Health Care Authority.

melissa.thoemke@hca.wa.gov

ACCESSING TRIBAL TOOLKIT MATERIALS



TRIBAL CAMPAIGN – CREATIVE ASSETS



ASSETS AVAILABLE TO YOU

• Posters

• Rack cards 

• Print ads 

• TV spots

• Radio spots

• Pharmacy bag stuffers

• Social media content 

• Videos 

• Fact sheets

• Medication-Assisted 
Treatment presentation 
tools

• Medication locking bags

• Event checklist

• Pop up banners

• Tablecloths 







ADD safe storage and safe disposal video 



TAKE BACK CAMPAIGN 

The objectives of this campaign included:
• Raise awareness of how and where to dispose of opioid medications, as well 

as the importance of removing medications from your home 

• Normalize safe medication return behaviors

• Generate traffic to permanent drop box locations and the April National 
Prescription Drug Take Back Day events  



TAKE BACK CAMPAIGN – CREATIVE ASSETS



ASSETS AVAILABLE TO YOU

• Partner toolkit
• Fact sheet

• Customizable news 
release

• Social media event posts 
+ graphics

• Facebook event graphic

• Event ad template

• Poster

• Rack card

• Digital ads

• TV spots 

• Radio spots

• Campaign talking points





PARTNER TOOLKITS

http://getthefactsrx.com/

http://getthefactsrx.com/


HOW TO USE THESE VARIOUS ASSETS. 

• Paid media: Use these assets to place your own local media 
buy.

• Earned media: Localize the story for your local media 
outlets.

• Partner support: Collaborate with partners to distribute 
materials.

Point your local community to the campaign microsite for 
more information.



HOW TO LOCALIZE YOUR CAMPAIGN



TOP WAYS TO LEVERAGE THE CAMPAIGN.

• Download the partner toolkit. 

• Leverage all existing channels to distribute 
materials. 

• Always direct people to the campaign 
microsite. 

• Share information consistently.

• Keep an eye on HCA’s Facebook Page for 
relevant posts to like and share.



MEDIA RELATIONS TIPS

• Know how the media works

• How to localize a press release

• How to reach out to a publication 

• Engaging in media interviews



PSAS IN YOUR LOCAL MEDIA

• How to run a public service announcement in your local media.
• TV

• Radio

• Proving you’re a non-profit

• Who to contact



SHORT SURVEY

• Please help us help you. Take 5 minutes to complete the form that 
was distributed to help us understand what your coalition's needs 
are and how we can better support you.



Questions?



Michelle Hege
Partner + CEO

DH
michelleh@wearedh.com


